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Kang, J.H., & Jin, B. (2012, May). Positive consumption emotion to purchase intention:

Cross-cultural evidence from China and India. Paper presented at the annual conference
of Academy of Marketing Science , New Orleans, LA.

73.Jin, B., & Padmanabhan. P. (2011, November). Evolution patterns of apparel brands in

developing countries: Propositions from the cases of Korea and Indian apparel industry.
Paper presented at the annual conference of International Textile and Apparel Association,
Philadelphia, PA. (This paper was selected as the Paper of Distinction Award in the
International track; No paper of distinction awards were given at ITAA in 2011).

72. Cho, H. J., Kananukul, C., & Jin, B. (2011, November). A Comparison of global competitive

advantage of U.S. and ltaly textile and apparel industries: Application of generalized
double diamond model. Paper presented at the annual conference of International Textile
and Apparel Association, Philadelphia, PA.

71.Bennur, S., & Jin, B. (2011, November). The mediating role of brand trust and affect in brand

loyalty formation: A cross-cultural examination of U.S. and India. Paper presented at the
annual conference of International Textile and Apparel Association, Philadelphia, PA.

70.Jin, B., & Bennur, S. (2011, November). Does the importance of apparel product attributes

differ by country? Testing Kano's theory in four countries. Paper presented at the annual
conference of International Textile and Apparel Association, Philadelphia, PA.
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69.Chang, H-J., Cho, H. J.,, Frank, P., & Jin. B. (2011, November). Is game theory applicable in
apparel and retail research? Yes! Paper presented at the annual conference of International
Textile and Apparel Association, Philadelphia, PA.

68. Jin, B., & Kang, J. H. (2011, July). Globalization and its impact on personal value and
foreign brand purchase: cross-cultural evidence from China and India. Paper presented at
the World Marketing Congress, Reims, France.

67.Jin, B., Gavin, M., & Kang, J. H. (2010, October). Similarities and differences in forming
purchase intention toward a U.S. apparel brand: A comparison of Chinese and Indian
consumers. Paper presented at the annual conference of International Textile and Apparel
Association, Quebec, Montreal, Canada. (This paper was selected as the Paper of
Distinction.)

66.Cho, H.J., Jin, B., & Watchravesringkan, K. (2010, October). Materialism and its Implications
for Global Luxury Brands: A Comparison among the U.S. and Three Asian Countries.
Paper presented at the annual conference of International Textile and Apparel Association,
Quebec, Montreal, Canada.

65.Son, J., & Jin, B. (2010, October). The impact of face saving and materialism on consumers’
desire for uniqueness: A cross-cultural comparison among three Asian countries. Paper
presented at the annual conference of International Textile and Apparel Association,
Quebec, Montreal, Canada.

64.Jin, B., Ramkumar, B., & Bennur, S. (2010, June). Curriculum internationalization focusing on
India: Pre- and post assessment of student learning. Paper presented at the spring
conference of American Collegiate Retailing Association, Orlando, FL.

63.Chang, H.J., Gupta, M., Matthews, D. & Jin, B. (2010, June). How fast fashion is winning the
retail race: Suggestions for mass fashion retailers from operational and
internationalization perspectives. Paper presented at the spring conference of American
Collegiate Retailing Association, Orlando, FL.

62.Bennur, S., & Jin, B. (2010, June). Achieving consumer satisfaction through store attributes: An
application of Kanos model and the Quality Function Deployment approach in the
context of apparel retail stores. Paper presented at the spring conference of American
Collegiate Retailing Association, Orlando, FL.

61.Kang, J. H., & Jin, B. (2009, November). How does the positive emotion elicitation process
affect purchase intention of a foreign apparel brand in the Indian market? Paper presented
at the Society of Asian Retailing and Distribution (SARD) workshop, Seoul, Korea.

60.Bennur, S., & Jin, B. (2009, November). From apparel product attributes to brand loyalty: A
proposed framework using Kano's theory. Paper presented at the annual conference of
International Textile and Apparel Association, Bellevue, WA.

59.Ryu, J. & Jin, B. (2009, November). Idiocentric and allocentric consumers’ luxury brand
purchase motivations: A research proposition. Paper presented at the annual conference of
International Textile and Apparel Association, Bellevue, WA.

58.Simpson, J., Ryu, J.S., & Jin, B. (2009, October). Lessons for future global retailing:
Internationalization failures and achieving a global mindset. The Triennial AMS/ACRA
Conference, New Orleans, LA.
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57.Cho, H.J., Jin, B., & Cho, H. (2009, May). Is the Chinese market homogenous? An examination
of three Chinese cities by socio-cultural factors. Paper presented at the spring conference
of American Collegiate Retailing Association, Las Vegas, NV.

56.Hwang, J., Chung, J-E., & Jin, B. (2009, May). The moderating influence of environmental
volatility on channel relationships in a collectivist culture: evidence from retail buyer-
supplier relationships in South Korea. Paper presented at the spring conference of
American Collegiate Retailing Association, Las Vegas, NV.

55.Cho, H. J., & Jin, B. (2009, March). Factors related to the acceptance of private brands in U.K.
and Japanese retail markets. Paper presented at the annual conference of Oklahoma
Association of Family and Consumer Sciences, Stillwater, OK.

54.Jin, B., & Son, J. (2009, January). Indian consumers: Are they the same across regions? Paper
presented at the winter conference of American Collegiate Retailing Association, New
York, NY.

53.Jin, B., & Kang, J. H. (2008, November). Purchase intentions of Chinese consumers toward a
U.S.apparel brand: A test of composite behavioral intention model. Paper presented at the
annual conference of International Textile and Apparel Association, Schaumburg, IL.
(This paper was nominated for the Best Paper award in the T&A Industries/
International track.)

52.Kang, J. H., & Jin, B. (2008. November). The positive emotion elicitation process of Chinese
consumers toward a U.S. apparel brand: A cognitive appraisal perspective. Paper
presented at the annual conference of International Textile and Apparel Association,
Schaumburg, IL.

51.Son, J., Jin, B., & George, B. (2008, November). Indian consumer purchase behavior of foreign
brand jeans: A test of an integrated behavioral intention model. Paper presented at the
annual conference of International Textile and Apparel Association, Schaumburg, IL.

50.Ryu, J. S., & Jin, B. (2008, November). Consumer s attitude and purchase intention toward the
extended clothing brand: A proposed research framework. Paper presented at the annual
conference of International Textile and Apparel Association, Schaumburg, IL.

49.Ko, S. B., & Jin, B. (2008, November). Consumers’intention to use online apparel
customization system: A proposed composite model. Paper presented at the annual
conference of International Textile and Apparel Association, Schaumburg, IL.

48.Hwang, J., Chung, J-E., & Jin, B. (2008, November). The effects of retailer market orientation
and supplier market intelligence in building retailer long-term orientation. Paper
presented at the annual conference of International Textile and Apparel Association,
Schaumburg, IL.

47.Kang, J. H., & Jin, B. (2008, October). Korean college students’ purchase intention toward
foreign brand jeans: A test of the integrative behavioral intention model. Paper
presented at the fall conference of the Korean Society of Clothing and Textiles, Seoul,
Korea.

46.Jin, B., Yu, H., & Kang, J. H. (2008, September). Traditional values and contemporary business
practices in China: Implications for multinational companies. Paper presented at the
International Marketing Forum, Beijing, China.
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45.Jin, B., Park, J. Y., & Ryu, J.S. (2008, May). Comparison of Chinese and Indian consumers’
evaluative criteria toward denim jeans: A conjoint analysis. Paper presented at the spring
conference of American Collegiate Retailing Association, Durango, CO.

44 Jin, B., Park, J. Y., Kim, H.-S., & Ko, S.B. (2008, May). From online community participation
to loyalty toward the hosting firm: Examining the mediating and crossover effects of trust
and satisfaction. Paper presented at the spring conference of American Collegiate
Retailing Association, Durango, CO.

43.Chung, J-E., Huang, Y., Jin, B., & Sternquist, B. (2008, May). The impact of market orientation
on Chinese retailers’ channel relationships. Paper presented at the spring conference of
American Collegiate Retailing Association, Durango, CO.

42.Urubail, U., & Jin, B. (2007, November). Antecedents and consequences of flow state in virtual
communities hosted by companies. Paper presented at the annual conference of
International Textile and Apparel Association, Los Angeles, CA.

41.Jin, B., Swinney, J., Cao, H., Muske, G., Nam, J., & Kang, J.H. (2007, November). Doing
business with China: Curriculum internationalization through infusion method. Paper
presented at the annual conference of International Textile and Apparel Association, Los
Angeles, CA.(This paper was nominated for the Best Paper award in the T&A
Industries/ International track.)

40. Jin, B., & Kang, J. H. (2007, November). Face or subjective norm? Chinese college students’
purchase behaviors toward foreign brand jeans. Paper presented at the annual conference
of International Textile and Apparel Association, Los Angeles, CA.

(This paper was selected as the Best Paper award in the T&A Industries/
International track.)

39.Kang, J.H., & Jin, B. (2007, November). Chinese consumers’ purchase decision on foreign
apparel products: A framework based on cognitive appraisal theory. Paper presented at
the annual conference of International Textile and Apparel Association, Los Angeles, CA.

38.Chung, J.-E., & Jin, B. (2007, April). The influence of cultural characteristics on channel
relationships: A model of yeon-go, environmental volatility, trust, and opportunism in
Korean retailer-supplier relationships. Paper presented at the spring conference of
American Collegiate Retailing Association, Chicago, IL.

37.Kang, J. H. & Jin, B. (2007, March). Ambivalent or equivalent? Chinese view on Western
business practice in a transition period. Paper presented at the annual conference of
Association for Oklahoma Family & Consumer Sciences, Tulsa, OK.

36.Jin, B., Park, J. Y., & Kim, H.-S. (2007, March). Antecedents of affective and calculative
commitment to online communities: A social exchange perspective. Paper Presented at
the annual meeting of Association of Collegiate Marketing Educators/Federation of
Business Disciplines, San Diego, CA.

35.Jin, B., Lee, Y-K, & Kwon, S.U. (2006, November). Dimensions of experiential value: Is it same
across retail channels? Paper presented at the Fall International Conference of Korean
Academy of Marketing Science, Cheju, Korea.

34.Ahn, K-H., Akkurt, C., & Jin, B. (2006, June). Multidisciplinary theoretical framework in
experiential retailing and taxonomy of atmospherics. Paper presented at the European
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Association for Education and Research in Commercial Distribution Conference, London,
UK.

33.Jin, B., Muske, G, Farr, C., Branson, D., & Kang, J. H. (2006, May). Key success factors for
doing business with China. Paper presented at the Hawaii International Conference on
Social Sciences.

32.Jin, B, Yu, H., Muske, G, Farr, C., Branson, D., Kang, J. H., & Li, Y. (2006, May). Innovative
instructions for enhancing college students’ understanding in doing business with China.
Paper presented at the Hawaii International Conference on Social Sciences.

31.Strickler, S., Hegland, J., Jin, B., Hellegard, K., Kotsiopulos, A., LeHew, M., Lyons, N.,
Manikowske, L., & Meyer, D. (2006, April). Creating an online merchandising master's:
A development story. Paper presented at the spring conference of American Collegiate
Retailing Association, Fayetteville/Bentonville, AR.

30.Jin, B., Park, J. Y., & Kim, J. (2006, April). Cross cultural examination of the relationships
among reputation, e-satisfaction, e-trust and e-loyalty. Paper presented at the spring
conference of American Collegiate Retailing Association, Fayetteville/Bentonville, AR.

29.Park, J. Y. & Jin, B. (2006, April). Hierarchical dimensions of online merchandising, Paper
presented at the spring conference of American Collegiate Retailing Association,
Fayetteville/Bentonville, AR.

28.Kim, H.-S., Park, J. Y. & Jin, B. (2006, April). Dimensions of online community attributes:
Examination of online communities hosted by companies. Paper presented at the spring
conference of American Collegiate Retailing Association, Fayetteville/Bentonville, AR.

27.Kim, J., & Jin, B. (2005, November). An integrative model of e-loyalty development process:
The role of etail quality, e-satisfaction, and e-trust. Paper presented at the annual
conference of International Textile and Apparel Association, Alexandria, VA/Washington,
D.C. (This paper was selected as “the Best Master’s Research Paper Award”.)

26. Jin, B., Kang, J. H., & Park, J. Y. (2005, November). Antecedents and outcomes of global
sourcing and information technology. Paper presented at the annual conference of
International Textile and Apparel Association, Alexandria, VA/Washington, D.C.

25.Jin, B., & Park, J. Y. (2005, September). The moderating effect of online purchase experiences
on the evaluation of online store attributes and the subsequent impact on market response
outcomes. Paper presented at the annual conference of Association for Consumer
Research. San Antonio, TX.

24.Jin, B. & Kim, J. (2005, January). Profiles of Korean multichannel versus pure online shoppers.
Paper presented at the winter conference of American Collegiate Retailing Association,
New York, NY.

23.Jin, B. (2004, November). Performance implications of information technology implementation:
The moderating effect of firm size. Paper presented at the annual conference of
International Textile and Apparel Association, Portland, OR.

22.Jin, B., & Farr, C. (2004, November). The differences in perception of benefits and challenges of
global sourcing by characteristics of US apparel manufacturers. Paper presented at the
annual conference of International Textile and Apparel Association, Portland, OR.
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21.Kang, J. H., & Jin, B. (2004, November). Determinants of the born global firms’ growth in
apparel industry. Paper presented at the annual conference of International Textile and
Apparel Association, Portland, OR.

20.Yu, H., & Jin, B. (2004, November). Practitioners’ perspectives on enhancing international
dimensions in apparel and merchandising curriculum. Paper presented at the annual
conference of International Textile and Apparel Association, Portland, OR.

19.Nam, J., Branson, D., Ashdown, S., Cao, H., & Jin, B. (2004, November). Fit analysis of liquid
cooled vest prototypes using 3d body scanner. Paper presented at the annual conference of
International Textile and Apparel Association, Portland, OR.

18.Chung, J.-E., Jin, B., & Sternquist, B. (2004, July). the influence of market orientation on
channel relationships: Evidence from Korean department store context. Paper presented at
the annual conference of American Collegiate Retailing Association, FL.

17.Jin, B., & Moon, H-C. (2004, January). The diamond approach to the competitiveness of Korea s
apparel industry: Michael Porter and beyond. Paper presented at the annual conference of
International Business & Economy, San Francisco, CA.

16.Jin, B. (2003, November). Global sourcing versus domestic sourcing: implementation of
technology, competitive advantage, and performance. Paper presented at the annual
conference of International Textile and Apparel Association, Savannah, GA.

15.Kim, H-S., & Jin, B. (2003, November). Virtual communities hosted by online retailers:
Implications for apparel stores. Paper presented at the annual conference of International Textile
and Apparel Association, Savannah, GA.

14.Muske, G.., Jin, B., & Yu, H. (2003, November). Demonstrating visual merchandising to rural
retailers: Engaging students as instructors. Paper presented at the annual conference of
International Textile and Apparel Association, Savannah, GA.

13.Sternquist, B., Byun, S-E., & Jin, B. (2003, July). The dimensions of price: A cross-cultural
comparison of Asian consumers. 12" International Conference on Research in Distributive
Trades, Paris, France. (This paper was selected as “the Best Research Paper”.)

12.Jin, B. (2002, August). Apparel industries in newly industrialized countries: Competitive
advantage, challenges, and implications. Paper presented at the annual conference of
International Textile and Apparel Association, New York, NY.

11.Jin, B., & Kim, J. 0. (2001, June). Korean discount shoppers’ shopping motivation, and their
evaluation on store attributes and shopping outcomes. Paper presented at the joint world
conference of Korean Society of Clothing and Textiles/ International Textile and Apparel
Association, Seoul, Korea.

10.Hong, B. S., & Jin, B. (2001, June). Consumer susceptibility to apparel salesperson influence:
Scale development, related variables, and implications for apparel selling. Paper
presented at the joint world conference of Korean Society of Clothing and Textiles/
International Textile and Apparel Association, Seoul, Korea.
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9.Choe, Y. S., Koh, A., & Jin, B. (2001, June). An exploratory analysis on Korean apparel
manufacturer § before-and on-season merchandising activities to maximize merchandising
hit ratio. Paper presented at the joint world conference of Korean Society of Clothing and
Textiles/ International Textile and Apparel Association, Seoul, Korea.

8.Kim, J.0., & Jin, B. (2001, March). The mediating role of excitement in customer satisfaction
and repatronage intention of discount store shoppers in Korea. Paper presented at the
annual conference of American Collegiate Retailing Association, Birmingham, Alabama.
(This paper was selected as “the Best Retail Research Paper” by the International
Council of Shopping Centers.)

7.Kim, S., & Jin, B. (2001, March). Validating the retail service quality scale for U.S. and Korean
customers of discount stores. Annual conference of American Collegiate Retailing
Association, Birmingham, Alabama.

6. Kim, J. O., & Jin, B. (2000, November). Korean consumers’ perception on discount stores and
consumer characteristics. Paper presented at the annual conference of International
Textile and Apparel Association, Cincinnati, Ohio.

5.Kim, S., & Jin, B. (2000, October). An evaluation of the retail service quality scale for U.S. and
Korean customers of discount stores. Paper presented at the annual conference of
Association for Consumer Research, Salt Lake City, Utah.

4.Jin, B., & Sternquist, B. (1999, March). Shopping is truly a joy - Cross cultural considerations of
hedonic shopping values and price cues. Paper presented at the annual conference of
American Collegiate Retailing Association, Tucson, Arizona. (This paper was nominated
for the Best Retail Research Paper by International Council of Shopping Centers.)

3.Jin, B., Kim, S., Alswailem, A., & Sternquist, B. (1998, November). Saudi Arabian and South
Korean consumers: Is price a multidimensional cue? Paper presented at the annual
conference of International Textile and Apparel Association, Dallas, Texas.

2.Jin, B., & Koh, A. (1995, November). A study on the dimensions of clothing brand loyalty. Paper
presented at the annual conference of International Textile and Apparel Association,
Pasadena, California.

1.Jin, B., & Koh, A. (1995, October). A formation model of clothing brand loyalty. Paper presented
at the annual conference of Korean Society of Clothing and Textile Association, Seoul,
Korea.

Invited Presentation

Jin, B. (2017, December 13). Global Brands: Birth and Evolution from Small Family Owned
Business. Hanyang University, Seoul, Korea.

Jin, B. (2017, December 11). Fashion Brand Internationalization: Challenges, Trends and
Successful Cases, Global Fashion Executive Education, Yonsei University, Seoul, Korea.

Jin, B. (2017, December 7). Fashion Brand Internationalization & Research Streams in Clothing &
Textiles in the US, KonKuk University, Seoul, Korea

Jin, B. (2017, December 4). Retail Dynamics in the Era of Innovation and Social Media. Institute of
Textiles and Clothing, Hong Kong Polytechnic University, Hong Kong.
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Jin, B. (2017, November 30). Fashion Brand Internationalization. Hong Kong Polytechnic
University, Hong Kong.

Jin, B. (2017, March 20). Fast Fashion, Slow Fashion and Consumerism, University of Rhode
Island, Kingston, RI.

Jin, B. (2016, December 9). Internationalization Strategies of SMEs: Analyses of Korean Cases.
Institute of Continuing Education for the Future, Global Fashion Executive Education
Yonsei University, Seoul, Korea.

Jin, B. (2016, December 4). Fashion Brand Internationalization: Challenges and Trends. Yonsei
University, Seoul, Korea.

Jin, B. (2016, Mar 14). Brand management: Branding as a strategic asset to SMEs. University of
Valencia, Valencia, Spain.

Jin, B. (2016, Mar 8). Global patterns of textile and apparel industry development. University of
Macerata, Macerata, Italy.

Jin, B. (2015, May 21). Entrepreneur Spirits: Small yet Strong Korean Companies. Jeonju
University, Jeonju, Korea.

Jin, B. (2015, May 19). Korean SME Brands’ Success in the Global Marketplaces. Yuhan
University, Bucheon, Korea.

Jin, B. (2014, July 3). Writing Academic Papers/Abstracts in English. Seoul National University,
Seoul, Korea.

Jin, B. (2014, June 13). SME Internationalization. Yonsei University, Seoul, Korea.

Jin, B. (2014, June 11). Fast Fashion, Slow Fashion & Sustainable Development,
SungKyunKwan University. Seoul, Korea.

Jin, B. (2013, July 1). Why Fast Fashion? Korean Merchandise Forum, Seoul, Korea

Jin, B. (2013, June 11). Business Model Innovation and Consumption Culture. Yonsei University,
Seoul, Korea.

Jin, B. (2012, April). Internationalization to Emerging Markets: What, Why and How. Korean
Society of Clothing and Textiles, Seoul, Korea (Invited as Keynote speaker).

Jin, B. (2011, March). Fast fashion business model: What can we learn from them? Yonsei
University, Seoul, Korea.

Jin, B. (2009, June). International apparel merchandising: Needs and selected research
frameworks. The Beijing Institute of Fashion Technology, Beijing, China.

Jin, B. (2009, June). Selected frameworks for cross-cultural research. Seoul National University,
Seoul, Korea.

Jin, B. (2009, June). Needs for International apparel merchandising. Yonsei University, Seoul,
Korea.
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Jin, B. (2009, February). The U.S. apparel industry in the global economy: Current status and
preparation for future. University of North Carolina, Greensboro, NC.

Jin, B. (2008, June). Cross-cultural consumer behavior research: Frameworks and applications.
Fashion Marketing Workshop, Korean Society of Clothing and Textile Association, Seoul,
Korea.

Jin, B. (2008, June). How can Korean apparel industry achieve national competitiveness? An
analysis utilizing Porter’s model. Yonsei University, Seoul, Korea.

Jin, B. (2008, June). National competitiveness in apparel industry: Suggestions to Korean apparel
industry. Chung-Ang University, Seoul, Korea.

Jin, B., & Johnson, C. (2006, February). Enhancing Oklahoma Academic and Small Business
Community Competitiveness for Doing Business with China. Agricultural Research and
Education Serving the Nation (A University Science and Education Exhibition on Capital
Hill). National Association of State Universities and Land-Grant Colleges. Washington,
D.C.

Jin, B. (2005, June). Environmental sustainability: Implication to design and merchandising.
Yonsei University, Seoul, Korea.

Jin, B. (2004, July). LOHAS consumers and its implication to Korean retail industry. Seventh
Distribution and Logistics Committee Meeting, Korea Chamber of Commerce and Industry,
Seoul, Korea.

Jin, B. (2003, July). Recent trends in U.S. retail industry. Third Distribution and Logistics
Committee Meeting, Korea Chamber of Commerce and Industry, Seoul, Korea.

Jin, B. (2001, June). Global sourcing in apparel industry. Joint World Conference of Korean
Society of Clothing and Textiles/ International Textile and Apparel Association, Seoul,
Korea.

Workshop to Business Communities

Jin, B. (2013, June 20). Strategies Promoting Cultural Products in Jeju Island to Global Markets,
Workshop presented to a conference hosted by Jeju Tourism Culture Industry
Promotion Agency, Jeju, Korea. (Invited as a keynote speaker)

Jin, B. (2013, March 29). Promotion, PR Strategies and Effective Visual Presentation. Workshop
presented to a group of minority farmers, Elizabeth City, North Carolina.

Jin, B. (2013, March 15). Marketing Planning and Strategies. Workshop presented to a group of
minority farmers, Elizabeth City, North Carolina

Jin, B. (2012, January 30). The administration of federal-level research projects at government
agency and university levels. Workshop presented to a group of R&D overseas study
participants from Chung Nam University, South Korea, organized by Bryan School
of Business & Economics, The University of North Carolina at Greensboro.

Jin, B. (2011, December 14). Basics of merchandise presentation, 5th Annual Cooperative
Development Conference, Wilmington, NC, organized by Leonard C. Cooper Jr.
International Trade Center, North Carolina A&T State University with partial funding by
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USDA Rural Development.

Jin, B. (2006, June 26). Doing Business with China, Tulsa, OK
(sponsored by the Oklahoma Department of Commerce).

Jin, B. (2006, June 27). Doing Business with China, Oklahoma City, OK
(sponsored by the Oklahoma State Chamber).

Other Presentation and Exhibition

Divita, L., Jin, B., Jones, L., Simpson, L., Sokolowski, S. (November, 2017)*. Future of Luxury.
Special Panel Discussion Session at the Annual Conference of International Textile and
Apparel Association, St. Petersburg. FL. (panel) *The panalists were listed by the
alphabetical order.

Pedersen, E., L., Ha-Brookshire, J., Cao, H., Hyllegard, K., Jin., B., & Ulrich, P. (November, 2016)*.
Strengthening our Profession: Writing and Reviewing Manuscripts for the Clothing and
Textiles Research Journal. Special Panel Discussion Session at the Annual Conference of
International Textile and Apparel Association, Vancouver, Canada (panel)
*The presenters were listed by the order of presentation

Jin, B., Ha-Brookshire, J., Park, H., Kim, J., Kim, H-Y, & Ha, Y. (2012, April). Preparing
Academic Positions and Studying Abroad. Special Panel Discussion Session at the Annual
Conference of Korean Society of Clothing and Textiles, Seoul, Korea (Session Chair)

Jin, B., Hodges, N., Karpova, E., & Watchravesringkan, K. (2011, November). Emerging Global
Markets: What Next?: Implications for Teaching and Learning, Special Panel Discussion
Session at the Annual Conference of International Textile and Apparel Association,
Alexandria, Philadelphia, PA. (Session Chair)

Hegland, J., Hellegard, K., Jin, B., Kotsiopulos, A., LeHew, M., Manikowske, L., Meyer, D., Lyons,
N., Strickler, S., (2005, November)*. Distance Master’s Program in Merchandising: A
Faculty Collaboration of the Great Plains Interactive Distance Education Alliance (Great
Plains IDEA), Special Panel Discussion Session at the Annual Conference of International
Textile and Apparel Association, Alexandria, VA/Washington, D.C.
(Co-Chaired the session with J. Hegland)
*The presenters were listed by alphabetical order.

OTHER SCHOLARY WORK

Jin, B. (2013). Marketing Planning and Strategies. Original training module developed for
minority farmers, Rural Business Enterprise grant, USDA project.

Jin, B. (2013). Promotion, PR Strategies and Effective Visual Presentation. Original training
module developed for minority farmers, Rural Business Enterprise grant, USDA project.

Jin, B. (2013). Creating Synergies Utilizing Online and Offline Marketing. Original training
module developed for minority farmers, Rural Business Enterprise grant, USDA project.

Jin, B. (2008). Retail Industry in India. Original CD developed for classroom instruction and
training business professionals. USDA project, Stillwater, OK: Department of Design,
Housing and Merchandising, Oklahoma State University.

Jin, B. (2008). Doing Business with India. Original CD developed for classroom
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instruction and training business professionals. USDA project, Stillwater, OK:
Department of Design, Housing and Merchandising, Oklahoma State University.

Jin, B. (2006). Retail Industry in China. Original video developed for classroom instruction and
training business professionals. BIE project, Stillwater, OK: Department of Design,
Housing and Merchandising, Oklahoma State University.

Jin, B. & Yu, H. (2006). Doing Business with China. Original CD developed for classroom

instruction and training business professionals. BIE project, Stillwater, OK: Department of
Design, Housing and Merchandising, Oklahoma State University.

EXTERNAL FUNDED GRANTS RECEIVED

Ha-Brookshire, J., Freeman, C., Jin, B., Karpova, E., Kim, J., LeHew, M., Marcketti, S.,
McAndrews, L., Norum, P. “Development of Case Studies for Morally Responsible
Agricultural Product Supply Chain Education (MoRAPSCE)”. U. S. Department of
Agriculture, 2017-2020, $35,000 (Co-PI)

Chung, J.-E., Jin, B., Yang, H.S. and et al. “Toward the Global Leadership of Korea:
Competitiveness and Social Responsibility of Korean Firms”. National Research
Foundation of Korea, Sep 1, 2015 — Aug 31, 2018, $642, 026 (740,000,000 Korean won)
(Co-PI/Pl'in the US)

Jin, B. “Innovation, Branding and Internationalization Strategies among Small and Medium-
Sized Italian Apparel Firms”. University of Macerata, Italy, 2016, €5,000.

Min, S., & Jin, B. “Promoting Korean National Image through the Analysis of Korean Cultural
Objects”. The Academy of Korean Studies, June 1, 2014 - May 31, 2015, $10,000 (Co-PI).

Chung, J.-E., Jin, B., & Jung, S. “Developing Internationalization Model for Fostering Globally
Competitive Korean SMEs”. National Research Foundation of Korea, Sep 1, 2013 — Aug
31, 2015, $267, 089 (290,000,000 Korean won) (Co-PI/PI in the US).

Yeboah, O., Jin, B., Yeboah, F., & Naanwaab, C. "Enhancing the Sustainability of Small
Rural Business via Marketing and Entrepreneurship Training". U.S. Department of
Agriculture, 2012-2013, $57,069 (Co-PI).

Jin, B. “Vietnam Faculty Development in International Business (FDIB)”. Center for International
Business Education and Research (CIBER), University of North Carolina, Chapel Hill,
January 2-14, 2010, $5,395.48 (PI)

Jin, B. & Bennur, S. “Does the Importance of Apparel Product Attributes Differ by Country and
Change over Time? Testing Kano’s Theory”. International Textile and Apparel Association,
2009-2010, $1,000 (PI)

Jin, B., & Muske, G. “Building U.S. Competitiveness in Natural-Fiber and Related
Industries by Preparing Students and Small Business Leaders for Global Markets”.
International Science & Education (ISE) Competitive Grant Program, U.S. Department of
Agriculture, 2006-2009, $100,000 (PI).

Jin, B., Branson, D., Farr, C., Muske, G., & Yu, H. “Enhancing Oklahoma Academic and Small
Business Community Competitiveness for Doing Business with China”. Business and
International Education (BIE) Program, U.S. Department of Education, 2004-2007,
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$162,000 (PI).
Jin, B. “Success Cases of US Retailers”. Biznet Times, Seoul, Korea, 2004-2005, $4,053.28 (PI).

Muske, G., Jin, B., & Yu, H. “Visual Merchandising demonstration project”. CE-FCS
Ambassadors Program Development Grant, 2003-2004, $1,000 (Co-PI).

Bickle, B.C., Bastow-Shoop, H., Good, L., Harp, S., Hegland, J., Huddleston, P., Hyllegard, K.,
Jin, B., Kotsiopulos, A., Kraus, B., Niehm, L., O’Neil, G.., & Park, J. “Professionals’
Perceptions of Graduate Level Distance Education Courses: Motivating Factors,
Enrollment Variables, Logistics, and Educational Tools Innovativeness/ Importance”.
Center for the Study of Learning and Teaching at a Distance Faculty Grant Initiative,
Colorado State University, 2003, $2,076 (Co-Pl).

Kim, J.0., Forsythe, S., Jin, B., & Gu, Q.L. “The Role of Emotion in Success of Global Textile
Product Retailing”. National Textile Center, U.S. Department of Commerce, 2001-2003,
$120,000.

INTERNAL FUNDED GRANTS RECEIVED

Jin, B., & Yurchisin, J. “What Prevents Us from Innovating? Identifying Innovation Challenges
and Risks among Small Apparel and Textile Firms in North Carolina”. Dean’s Research
Scholar Program, Bryan School of Business and Economics, University of North Carolina
at Greensboro, 2011-2012, $2,000 (PI).

CONSULTING SERVICE PROVIDED

Jin, B. “Multichannel Strategies for Korean e-tailing Companies.” Korea Chamber of Commerce
and Industry, Seoul, Korea, summer 2004.

HONORS AND AWARDS

January 2017 2017 Highly Commended Award
Asia Pacific Journal of Marketing and Logistics, Emerald Publishing

November 2016 The Paper of Distinction Award
International Textile & Apparel Association, Vancouver, Canada

April 2015 Selected to be included Who’s Who in the World 2016
Jan 2015 Selected to be included Who’s Who in America 2016

November 2014 The Paper of Distinction Award
International Textile & Apparel Association, Charlotte, NC

June 2014 The Best Paper Award
Annual Conference of International Business Research, Toronto, Canada

April 2014 Senior Research Excellence Award
Bryan School of Business & Economics, Univ.of North Carolina at Greensboro

October 2013 The Paper of Distinction Award
International Textile & Apparel Association, New Orleans, LA.



April 2013
Jan 2013
July 2012
May 2012

February 2012

May 2011
March 2011

October 2010

June 2010
March 2010
March 2010

October 2009

July 2009
June 2009
May 2009

April 2009

June 2008

June 2008

November 2007

November 2007

June 2007

March 2007
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Selected to be included Who’s Who in the World 2014
Selected to be included Who’s Who in America 2014
Selected to be included Who’s Who in the World 2013
Selected to be included Who’s Who in America 2013
Nominated for Mary Frances Stone Teacher Award
School of Human Environmental Sciences

University of North Carolina at Greensboro

Selected to be included Who’s Who in the World 2012
Selected to be included Who’s Who in America 2012

The Paper of Distinction Award
International Textile & Apparel Association, Los Angeles, CA.

Selected to be included Who’s Who in America 2011
Selected to be included Who’s Who of American Women 2011
Selected to be included Who’s Who in the World 2011

Sara Douglas Fellowship for International Studies in Textile & Apparel
($1,000), International Textile & Apparel Association, Los Angeles, CA.

Selected to be included Who’s Who in the World 2010
Selected to be included Who’s Who in America 2010
Selected to be included Who’s Who in Finance and Business 2009-2010

Outstanding Graduate Faculty Mentor Award
College of Human Environmental Sciences, Oklahoma State University

Regents Distinguished Research Award (Permanent salary increase of $1,000)
Oklahoma State University

Selected to be included Who’s Who in America 2009

Prentice Hall Lecturer Award ($1,500)
International Textile & Apparel Association, Los Angeles, CA.

The Best Research Paper Award
International Textile & Apparel Association, Los Angeles, CA.

Selected to be included Who’s Who in America 2008

Nominated for Regents Distinguished Research Award
Oklahoma State University



March 2007

March 2007

November 2006

March 2006

April 2005

March 2005

July 2003

December 2001

March 2001

May 1997

September 1987

1984 — 1988
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Nominated for Marguerite Scruggs Award for Meritorious Research in Human
Environmental Sciences, Oklahoma State University

Nominated for the Phoenix Award (given to the outstanding graduate advisor
and mentor), Oklahoma State University

Listed as one of the 100 women leaders in South Korea,
Yonsei University Alumni Association, Seoul, Korea.

Nominated for Marguerite Scruggs Award for Meritorious Research in Human
Environmental Sciences, Oklahoma State University

Installed as a member of Phi Beta Delta Honor Society for International Scholars

Nominated for the Phoenix Award (given to the outstanding graduate advisor
and mentor), Oklahoma State University

The Best Research Paper Award
12™ International Conference on Research in Distributive Trades, Paris, France.

The Best Lecturer Award
Yonsei University, Seoul, Korea

The Best Retail Research Paper Award ($500)

ACRA (American Collegiate Retailing Association) Conference,
Birmingham, AL

Department Award (Department of Fashion Design, 1year AAS program)
Bernard Oliver Memorial Award ($500)

Graduated with Summa Cum Laude

Fashion Institute of Technology, New York

Academic Award
Yonsei University, Seoul, Korea

Received Honor Scholarships
Yonsei University, Seoul, Korea

STUDENTS’ HONORS AND AWARDS

November 2018

November 2016

November 2016

November 2015

Lauren Kim
Sara Douglas Fellowship for Professional Promise —Doctoral level
International Textile & Apparel Association

Lauren Kim
The Paper of Distinction Award
International Textile & Apparel Association

Maria Gil
The Paper of Distinction Award
International Textile & Apparel Association

Michelle Childs
Student Best Paper: Doctoral Level (2™ place)
International Textile & Apparel Association



April 2015

November 2014

June 2014

October 2013

October 2013

October 2010

October 2009

November 2007

November 2005

Michelle Childs ) _ ) _
Innovative Use of Technology in a Thesis or Dissertation Award
The Graduate School, The University of North Carolina at Greensboro

Hongjoo Woo
The Paper of Distinction Award
International Textile & Apparel Association

Michelle Childs
The Best Paper Award
Annual Conference of International Business Research

Seung Bong Ko
The Paper of Distinction Award
International Textile & Apparel Association

Hyeon Jeong (HJ) Cho
Student Best Paper: Doctoral Level (2™ place)
International Textile & Apparel Association

Ji Hye Kang
The Paper of Distinction Award
International Textile & Apparel Association

Shubhapriya Bennur
Sara Douglas Fellowship for International Studies in Textile & Apparel
International Textile & Apparel Association

Ji Hye Kang
The Best Research Paper Award
International Textile & Apparel Association

Jiyoung Kim
The Best Master’s Research Paper Award
International Textile and Apparel Association

GRADUATE STUDENT RESEARCH ADVISEMENT
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Major Advisor - Ph.D.

2018  Lauren Kim — In progress

2018  Gwia Kim — In progress

2017 Natalie Baucum

Dissertation title: “A Critical Analysis of How Susceptibility to Interpersonal Influence,

Social Comparison and Ethnic Identification Influences Consumers’ Status Consumption,
Desire for Unique Products and Preference for Prominent Brand Markings”

Current Position: Visiting Assistant Professor of marketing at Bentley University,

Waltham, MA

2017  Hsiao-Chun (Wendy) Chou



2016

2016

2014

2014

2013

2012

2011

2010

2007
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Dissertation title: “Micro-Blog Marketing of Luxury Consumption: The Role of Envy
toward Purchase Intention”
Current Position: Assistant Professor, Ming Chuan University, Taiwan

Bharath Ramkumar (Ph.D., The University of North Carolina at Greensboro)

Dissertation title: “The Effect of Trust, Transaction Utility, and Product Uniqueness on
International Online Outshopping (I00) Intention and Customer
Delight: The Role of E-tailer’s Country Image”

Current Position: Assistant Professor at SUNY Oneonta

Hongjoo Woo (Ph.D., The University of North Carolina at Greensboro)

Dissertation title: “Single Brand with Multiple Country Images: The Effect of
Discrepancies between Country Images on Brand Credibility and
Prestige”

Current Position: Assistant Professor at Auburn University

Michelle Childs (Ph.D., The University of North Carolina at Greensboro)

Dissertation title: “Effective Fashion Brand Extensions: The Impact of Limited Edition and
Perceived Fit on Consumers’ Urgency to Buy and Brand Dilution”

Current Position: Assistant Professor at University of Tennessee

Sojin Jung (Ph.D., The University of North Carolina at Greensboro)
Dissertation title: “Slow Fashion: Understanding Potential Consumers and Creating
Customer Value for Increasing Purchase Intention and Willingness to
Pay a Price Premium”
Current Position: Assistant Professor at Kyung Hee University, Seoul, Korea

Jung Hwa Son (Ph.D., The University of North Carolina at Greensboro)
Dissertation title: “Do Lower Prices Always Increase Willingness to Purchase?
A Comprehensive Understanding toward the Role of Perceived Price”
Current Position: Research Professor at Sejeong University, Seoul, Korea

Hyeon Jeong Cho (Ph.D., The University of North Carolina at Greensboro)

Dissertation title: “U.S. Apparel Retailers’ International Expansion: An Application of
Uppsala Model”

Current Position: Assistant Professor at Southwest Missouri State University

Seung Bong Ko (Ph.D., Oklahoma State University)

Dissertation title: “Predictors of Purchase Intention toward Green Apparel Products in the
U.S. And China”
Current Position: Assistant Professor at Texas A&M University-Kingsville

Shubhapriya Bennur (Ph.D., Oklahoma State University)

Dissertation title: “From Apparel Product Attributes to Brand Loyalty: A Cross-Cultural
Investigation of U.S. And Indian Consumers’ Attribute Choices
Applying Kano’s Theory”.

Current Position: Assistant Professor at Philadelphia University

Ji Hye Kang (Ph.D., Oklahoma State University)

Dissertation title: “The Positive Emotion Elicitation Process of Chinese Consumers toward
a U.S. Apparel Brand: A Cognitive Appraisal Perspective”.

Current Position: Assistant Professor at University of Rhode Island

Major Advisor - M.S.




2018

2016

2013

2013

2010

2007

2007

2006

2005
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Gwia Kim (M.S., The University of North Carolina at Greenshoro)
Thesis title: Investigating Older Consumers’ Environmentally Sustainable Apparel
Consumption through Socioemotional Selectivity Theory and Advertising Appeals

Julie Griego (Peterson) (M.S., The University of North Carolina at Greensboro)
Thesis title: “Problems, Challenges, Advantages, and Possible Solutions for Producing
Clothing in the United States”.

Julian Mack (M.S., The University of North Carolina at Greenshoro)

Hongjoo Woo (M.S., The University of North Carolina at Greensboro)

Thesis Title: “Do Consumers Want a “Good” Apparel Brand? The Effects of Apparel
Brands’ Corporate Social Responsibility (CSR) Practices on Brand Equity Moderated by
Culture”

Bharath Ramkumar (M.S., Oklahoma State University)

Jung Hwa Son (M.S. Oklahoma State University)
Thesis title: “Indian Consumer Purchase Behavior of Foreign Brand Jeans”.

Uthkala Urubail (M.S., Oklahoma State University)
Thesis title: “Antecedents and Consequences of Flow State in Virtual Communities Hosted
by Companies”.

Lisa Kutchman (M.S., Oklahoma State University)
Creative component title: “Gender Role Portrayals Depicted in Women’s Magazines: A
Content Analysis”.

Jiyoung Kim (M.S., Oklahoma State University)

Thesis title: “An Integrative Model of E-Loyalty Development Process: The Role of
E-Satisfaction, E-Trust, Etail Quality, and Situational Factors”.

Current Position: Assistant Professor at University of North Texas

Committee Member — Ph.D. in U.S.

2017

2017

2012

2004

Areti (Tsitsakis) Vogel (Ph.D., The University of North Carolina at Greensboro)
Sasikarn Chatvjit Cook (Ph.D., The University of North Carolina at Greensboro)
Parvathi Padmanabhan (Ph.D., The University of North Carolina at Greensboro)
Jong Eun Kim (Ph.D., Oklahoma State University, Committee Member)

Dissertation title: “Understanding Consumers’ Online Shopping and Purchasing

Behaviors”.
Current Position: California State University, Northridge, Assistant Professor

Committee Member/ External Examiner— Ph.D. in Other Countries

2012 Sunmyoung Cho (Ph.D. Yonsei University, Seoul, Korea, Committee Member) - In progress

Dissertation title: “The Psychological Mechanism of Self-Brand Connections - Focused on

Female Consumers' Long-term Ties with Fashion Brands.”

2012 Tae Young Yoon (Ph.D. Yonsei University, Committee Member)
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Dissertation title: “The Impact of Market Orientation, Organizational Innovativeness, and
their Interaction on Supply Chain Agility: Moderating Effect of Firm Size
and Global Sourcing.”

2011 Su Yeon Kim (Ph.D. Yonsei University, Committee Member)
Dissertation title: “Stratified Capital Values of Luxury Clothing: Complaint Motives of
High-End Fashion Consumers in Korea.”

2011 Chyr Sheau Yun (Ph.D. The Hong Kong Polytechnic University, Hong Kong)
Dissertation title: “The Challenges of Moving Towards OBM- A Study of Taiwan Clothing
Companies”

2005  Sunghee Park (Ph.D., Chung-Ang University, Seoul, Korea, Committee Member)
Dissertation title: “The Effects of Relationship Commitment between Salesperson and
Apparel Purchaser on Relationship Behaviors”.

Committee Member — M.S. in U.S

2018  Heather Keating (M.S., The University of North Carolina at Greensboro)
2017  Jameson Olive (M.S., The University of North Carolina at Greensboro)
2017  Cassandra Senter (M.S., The University of North Carolina at Greensboro)
2017  Tay'La Soares (M.S., The University of North Carolina at Greensboro)
2016  Charlotte Gross (M.S., The University of North Carolina at Greensboro)
2016  Michele Jackson (M.S., The University of North Carolina at Greensboro)
2016  Kiara Ross (M.S., The University of North Carolina at Greensboro)
2016  Wayne Marsh (M.S., The University of North Carolina at Greensboro)
2015  Lacey Rhoten (M.S., The University of North Carolina at Greensboro)
2015  Danette Whitaker (M.S., The University of North Carolina at Greensboro)
2015  Natalie Hessler (M.S., The University of North Carolina at Greensboro)
2015  Brittany Fuller (M.S., The University of North Carolina at Greenshoro)
2015  Meghan Horton (M.S., The University of North Carolina at Greensboro)
2014  Katie Daly (M.S., The University of North Carolina at Greensboro)
2014  Anne Mitchell (M.S., The University of North Carolina at Greensboro)
2014  Mariam Ghassemi (M.S., The University of North Carolina at Greensboro)
2013  Ketura Parker (M.S., The University of North Carolina at Greensboro)
2013  Brittany Vandegrift (M.S., The University of North Carolina at Greensboro)
2012  Zoe Williams (M.S., The University of North Carolina at Greensboro)
2010  Wenwen Xu (M.S., Oklahoma State University, Committee Member)
Thesis title: “The Influence of Website Features on Chinese E-Loyalty: The Case Of
Taobao and Eachent”.
2009  Smitha Tumkur (M.S., Oklahoma State University, Committee Member)
2008  Min Jung Nam (M.S., Oklahoma State University, Committee Member)
Thesis title: “Consumer Use of the Internet in Shopping for Unique Products”.
2008  Yuging Li (M.S., Oklahoma State University, Committee Member)
Thesis title: “Chinese Consumer’s Evaluation of Multinational and Domestic Discount
Store Image and Store Satisfaction”.
2006  Rebecca Bailey (M.S., Oklahoma State University, Committee Member)
Creative component title: “Critical Components of Failure: Learning from Global Retail
Internationalization”.
2005  Laura Croy (M.S., Oklahoma State University, Committee Member)
Creative component title: “Customer Loyalty Programs in High-End Retailers”.
2004  Jinhee Nam (M.S. Oklahoma State University, Committee Member)
Thesis title: “Development, Modification and Fit Analysis of Liquid Cooled Vest
Prototypes using 3D Body Scanner”.
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Current Position: Assistant Professor, Ball State University

Committee Member/External Examiner— M.S. in Other Countries

2015

2009

2001

2001

2001

2000

2000

2000

Safuraa Liyana Bte Mohamad Tahier (M.S. Multimedia University, Malaysia)

Thesis title: “Competitive advantages between Local and Foreign Hypermarkets in
Melaka”

Jiyeon Noh (M.S. Yonsei University, Seoul, Korea, Committee Member)

Thesis title: “Ethical Consumer Behavior in Korea”

MiRi Ahn (M.S., Yonsei University, Seoul, Korea, Committee Member)

Thesis title: “Promotion of E-Commerce Based on Analysis of Textile B2B Sites Users”.

Ji-Yeon Lee (M.S., Chung-Ang University, Seoul, Korea, Committee Member)

Thesis title: “Developing of Effective Polyester B to B Site Based on Appraisal of Existing

Web Sites”.
Kea-Yeon Kim (M.S., Chung-Ang University, Seoul, Korea, Committee Member)
Thesis title: “Merchandising Strategy Based on Analysis of Knit Wear Purchasers’
Behavior”.

Yong Souc Choe (M.S., Yonsei University, Seoul, Korea, Committee Member)

Thesis title: “An Exploratory Analysis on Korean Apparel Manufacturers’ before-and
on-season Merchandising Activities to Maximize Merchandising Hit Ratio”.

Miyoung Park (M.S., Yonsei University, Seoul, Korea, Committee Member)

Thesis title: “An Analytical Study on the Advertisements of the Global Fashion Brands”.

Seoyong Youn (M.S., Yonsei University, Seoul, Korea, Committee Member)

Thesis title: “Analysis on Internet Shopping-Mall Images through Benefit Segmentation
and Perceptual Mapping”.

TEACHING AREAS OF EXPERTISE

Graduate level

International Merchandise Management

Consumer Behavior

Analysis of Apparel and Related Industry

Merchandising Theory Application and Strategy Implementation
Merchandising Trends, Practices, Theories in Apparel and Interior Industries
Retailing Theory and Practice

Apparel Merchandising

Fashion Retail Management

Advanced Quantitative Research Method

Upper-Level undergraduate

Fashion Brand Management
Global Retail Strategy
Advanced Retail Analysis
Consumer Product Marketing
Fashion Marketing

Fashion Retailing

SERVICE TO UNIVERSITY

2015- 2018 Member, Research Grants Committee

The University of North Carolina at Greensboro, NC

2014- 2018  Member, Discretionary Funds Committee



2014- 2018

2014- 2018

2012- 2018

2013- 2014

2012- 2014

2011- 2012

2012- 2015

2009- 2013

2012

2010-2012

2009- 2011

2009- 2011

2008 — 2009

2006 — 2008

2006 — 2009
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The University of North Carolina at Greensboro, NC

Member, Bryan School Promotion & Tenure Committee
Bryan School of Business and Economics, The University of North Carolina at
Greensboro, NC

Chair, Promotion & Tenure Committee
Department of Consumer, Apparel & Retail Studies,
The University of North Carolina at Greenshboro, NC

Member, Advisory Committee for International Programs
The University of North Carolina at Greenshoro, NC

Member, QEP (Quality Enhancement Program) Design committee focusing on
Students’ Global Engagement
The University of North Carolina at Greensboro, NC

Co-Chair, Research Committee
Bryan School of Business and Economics, The University of North Carolina at
Greensboro, NC

Member, Research Committee
Bryan School of Business and Economics, The University of North Carolina at
Greensboro, NC

Member, Advisory Committee for International and Global Studies Program
The University of North Carolina at Greensboro, NC

Faculty Advisor, Korean Student Organization
The University of North Carolina at Greensboro, NC

Member, Graduate School Scholarship Committee
The University of North Carolina at Greensboro, NC

Member, Internationalization Task Force
Delegated by the American Council on Education (ACE)
The University of North Carolina at Greensboro, NC

Member, Institutional Review Board
The University of North Carolina at Greenshboro, NC

Member, HES Promotion & Tenure Committee
School of Human Environmental Sciences, The University of North Carolina at
Greensboro, NC

Chair for Group IV (Social Sciences), Graduate Council
The Graduate College of Oklahoma State University, Stillwater, OK

Vice-Chair for Group IV (Social Sciences), Graduate Council
The Graduate College of Oklahoma State University, Stillwater, OK

Graduate Council Member
College of Human Environmental Sciences, Oklahoma State University,
Stillwater, OK
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2006 — 2009 Graduate Program Coordinator
Design, Housing, and Merchandising, Oklahoma State University, Stillwater, OK

PROGRAM REVIEW

January 2012 Program review and a site visit to Centennial campus in Raleigh, NC:
Reviewed a degree program of Master of Science in Global Luxury
Management proposed by French SKEMA School of Business and NC
State University. UNC General Administration.

June 2007—- May 2008 External Reviewer
For a Project Funded by Business & International Education Program,
The U.S. Department of Education, University of Delaware.

PROFESSIONAL SERVICE

2017- 2019 Vice President in Planning
International Textile and Apparel Association (ITAA)

2014 — 2020 Associate Editor for International/ Retailing/Merchandising
Management and Industry track
Clothing & Textiles Research Journal

2015 - 2016 Chair, Faculty Fellowships and Awards Committee
International Textile and Apparel Association (ITAA)

2014 Member, Faculty Fellowships and Awards Committee
International Textile and Apparel Association (ITAA)

2014- Present Member, Board of directors
Korean Distribution Association

2013 — Present Associate Editor in Fashion Merchandising track
Fashion & Textiles

2008 — Present Advisory Board Member
The Korea Chamber of Commerce and Industry, Seoul, Korea

2007 —-2015 Editorial Board Member, Reviewer
Korean Journal of Clothing & Textiles

September 2004 — 2014 Editorial Board Member, Reviewer
Clothing and Textiles Research Journal

2009 - 2011 Member, Student Fellowship and Awards Committee
International Textile and Apparel Association (ITAA)

2008 — 2010 Member, Publication Policy Committee
International Textile and Apparel Association (ITAA)

January 2008 — July 2009  Faculty Chair



2007 — Present

September 2004 — Present

2004} 2008

June 2007—- May 2008

2007 — 2008

2006 — 2007

September 2006

April 2006

June 2004 ! 2007

June 2004 ! 2007

May 2004

2002
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Great Plains Interactive Distance Education Alliance (IDEA)
Online Merchandising Master’s Program

Editorial Board Member, Reviewer
Korean Journal of Clothing & Textiles

Editorial Board Member, Reviewer
Clothing and Textiles Research Journal

Reviewer
International Textile and Apparel Association (ITAA) Conference
Papers

External Reviewer
For a Project Funded by Business & International Education Program,
The U.S. Department of Education, University of Delaware.

Chair, Student Fellowship and Awards Committee
International Textile and Apparel Association (ITAA)

Member, Student Fellowship and Awards Committee
International Textile and Apparel Association (ITAA)

Guest Reviewer
Journal of Business Research/ACRA special issue

Guest Reviewer
Family and Consumer Science Research Journal

Editorial Board Member, Reviewer
Journal of International Business and Economy

Editorial Board Member, Reviewer
Korean Journal of Distribution Research

Juror
The first-round for the National Art of Fashion Competition,
Philadelphia, PA.

Co-Chair, Research and Theory Development Committee
International Textile and Apparel Association (ITAA)

PROFESSIONAL AFFILIATIONS
International Textile and Apparel Association (1994 — Present, Member)

American Collegiate Retailing Association (2002 — Present, Member)

Association for Consumer Research (2004 — Present, Member)

Phi Beta Delta Honor Society for International Scholars (2005 — Present, Member)

Korean Distribution Association (1998 — Present, Member)

Korean Society of Consumer Studies (1998 — Present, Member)



Korean Society of Clothing and Textiles (1989 — Present, Member)
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